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PRESS RELEASE


THINK TANK ADDRESSES CORPORATE SOCIAL RESPONSIBILITY IN TOURISM

Encouraging a balance between economics, people, culture and the environment, the concept of socio-cultural and environmental responsibility of enterprises has been acknowledged by private enterprises and public authorities, such as the European Commission, the World Travel and Tourism Council and the World Business Council for Sustainability. Private and public sector leaders increasingly see the need to incorporate the principles of corporate social responsibility into their planning of marketing strategies and leadership. Also recognizing the need to rebuild an image of responsibility and trust to assure potential visitors of ethical behavior, the pursuit of sustainable tourism is good for business and business is good for sustainable tourism development.

The BEST Education Network (BEST EN) announces Think Tank VI to meet in Girona, Catalonia, Spain from June 13-16, 2006 at the University of Girona. This year’s conference theme addresses Corporate Social Responsibility for Sustainable Tourism and includes research paper presentations, keynote addresses by international experts, a research agenda forum to drive future knowledge development in the field, and a curriculum design for sustainable tourism and hospitality. 

The theme reflects the fact that the sustainable development of tourism destinations depends critically upon the sustainable operations of its constituent businesses and firms and is intended to overcome a relative lack of research on tourism sustainability at the enterprise level. Issues to be addressed will include: Ethical Business Practices in Tourism, Triple Bottom Line in Corporate Social Responsibility, Human Resource Management for sustainable tourism operations, Volunteer Tourism and Pro-Poor Tourism, Stakeholder involvement, culture and accountability, Consumer perceptions and preferences in purchasing decisions, Knowledge Management for Corporate Social Responsibility, Service learning in tourism educational programs and Best practice indicators (cultural, environmental and social) alongside a number of case studies.

BEST EN Chair, Dr. Janne J. Liburd, commented “Travel and tourism companies' performance on environmental, socio-cultural and governance issues is rewarding in more ways than one, and it is rapidly becoming more critical to their sustainability and competitiveness in a global market place.” 

The Think Tank is expected to attract interested participants from around the world to explore together the issues involved in corporate social responsibility for sustainable tourism. Scholars, practitioners, civil society and agency representatives are invited to participate in the exchange of experiences and to submit either full papers or abstracts for presentation at the conference before March 31, 2006. The Call for Papers and Registration Information can be found on the BEST Education Network web site: http://www.besteducationnetwork.org
